
DESTINATION OVERVIEW: 
SUMMER 2022



SEATTLE/KING COUNTY
VISITOR IMPACT (2021)

Visitor
Volume

27.5M
(+25% GROWTH YOY)

Overnight 
Visitation

14.7M
(+38% GROWTH YOY)

$5.6B
(+44% GROWTH YOY)

Visitor
Spending

State & Local
Taxes Generated

$550.5M
(+51% GROWTH YOY)

Tourism -
Supported Jobs

58,085
(+19% GROWTH YOY)



OCCUPANCY AVERAGE ROOM RATE REVPAR
Market 2022 2021 % Change 2022 2021 % Change 2022 2021 % Change

Houston CBD 49.3 22.5 118.7 $202 $139 45.2 $100 $31 217.5
San Diego CBD 61.2 31.0 97.4 $216 $137 57.3 $132 $43 210.5
Boston CBD 49.8 24.6 102.3 $192 $131 47.0 $96 $32 197.2
Nashville CBD 63.3 37.8 67.3 $218 $123 76.8 $138 $47 195.8
Austin CBD 61.2 39.7 54.4 $241 $128 87.8 $147 $51 189.9
Seattle Downtown 41.7 20.5 103.3 $159 $112 41.6 $66 $23 187.8
Los Angeles CBD 63.2 38.3 64.9 $206 $120 71.0 $130 $46 182.0
Vancouver Downtown 45.4 20.5 121.1 $149 $119 25.0 $68 $24 176.5
San Francisco Market St 41.2 28.8 43.3 $198 $114 74.6 $82 $33 150.2
Denver Downtown 53.6 33.4 60.3 $158 $106 50.0 $85 $35 140.4
Phoenix Central 69.8 51.4 35.7 $247 $153 62.1 $172 $78 120.1
Portland CBD 38.3 24.2 58.5 $138 $110 25.3 $53 $27 98.6
Atlanta CBD 52.1 35.8 45.5 $179 $134 33.8 $94 $48 94.7
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SEATTLE TOURISM 
IMPROVEMENT AREA



SEATTLE 
TOURISM 

IMPROVEMENT 
AREA

• In 2011 we established a leisure tourism (destination) 

marketing fund for Seattle to enable our city to 

compete and grow tourism market share primarily in 

the off season and shoulder months. 

• As of 3/31/22, the STIA assessment increase was 

signed into law, an increase of $2 to $4 per occupied 

room night that is expected to generate an 

incremental $3.5 million in leisure marketing funds 

for 2022.

• Implementation date for the $4 assessment is     

June 1, 2022; ratepayers meeting to be scheduled in 

early May.



LEISURE MARKETING













REFRACT
The Seattle 
Glass Experience



SEATTLE 
GOOD 
NEWS



TOURISM 
DEVELOPMENT
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2022 ALASKA CRUISE SEASON

Source : Port of Seattle
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MEETINGS & 
CONVENTIONS





ARCH BUILDING SUMMIT BUILDING
• Up to 205,000 sq. ft. total exhibit space

• Up to 78 rooms

• 45,000 sq. ft. ballroom

• LEED silver-certified

• Up to 250,000 sq. ft. total exhibit space

• Up to 149,000 sq. ft. on a single level

• 100,000 sq. ft. flex hall

• 58,000 sq. ft. ballroom



SCC ROOM NIGHTS ON THE BOOKS
Compared to Competitive Sets

West Coast Set – Avg OTB 56,972 26,833 236,096 318,505 252,919 242,000
Like Size Cities Set – Avg 
OTB 55,718 70,862 213,980 194,032 168,427 135,371

West Coast Set: LA, San Francisco, San Jose, Anaheim, Portland
Like Size Cities Set: Denver, Phoenix, Vancouver, Austin, Minneapolis, Baltimore

Period ending 3/31/2022 

82,471 45,927

172,128 195,877 181,771
134,342

20,270

44,037 66,992 
66,992 

251,234
221,202

145,625 32,913
14,503

2020 2021 2022 2023 2024 2025

SCC
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SCC FORECAST VS. ORIGINAL & ON THE BOOKS
ATTENDANCE AND ROOM NIGHTS BY QUARTER

(As of April 15, 2022)

FORECAST 2022 Q2 2022 Q3 2022 Q4
Conventions remaining of originally booked 10 of 14* 7 of 10 10 of 13
% Attendance Forecasted vs. Original | vs. 
OTB 77% | 100% 71% | 93% 74% | 91%

% Room Nights Forecasted vs. Original | vs. 
OTB 85% | 88% 68% | 75% 82% | 87%

0

25,000

50,000

75,000

2022 Q2 2022 Q3 2022 Q4

Attnd Original

Attnd Current OTB

Attnd Forecast

Total Rm Nghts Original

Total Rm Ngts Current OTB
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All information is privileged and confidential. Group metrics and information should be protected for destination competitive ness.

* Three groups have already actualized in Q2 2022; four groups cancelled.



visitseattle.org
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